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Interview with Quippo Telecom

Arun Kapur, Group President, Quippo and Managing Director, Quippo Telecom

What is 9HL's current husiness
wotet ai sradesy?

The objective of QTIL s to pro-
vide shared passive telecom infra-
structure, Quippe was the first
company to introduce the concept
of an equipment bank in the coun-
try in order to promote equipment
renting rather than ownership.
QTIL has already established a
sigmificant presence in the Indian
telecom industry as the first inde-
pendent tower company. The
business model also envisages
passing the benefits of sharing to
telecom service providers, thus
reducing their total cost and time
to market significancly.

How big is the business ouportuniiy
wresented by the sntry of new oper-
alors?

From the tower deployment per-
spective, the more the enmants,
the higher is the scope for deploy-
ment. We are already on with the
process of signing agreements with
some operators for their roll-cuts.
The new entrants wili strenpthen
our business model of having
higher tenancy ratio. Therefore, it
is a great business opportunity for
us and we would like to tap it as
soan as passible,

Wit is e ipges! chalenge sur-
vently faced by QUR? How is the
sompany positiogned vis-a-vis ils
sompetitors?

The biggest challenge is to have
sustained business with higher
efficiencies and lower costs in the
circles where we are operational.
The company is very strong as
compared to the competitors in
the independent tower business.

Vgt are yout future plans? How
much do you plan s Invest en
expansion and hew will you source
he funds?

QTIL is aiming at a rollout of
4,000 rowers by March 2008 and
envisages a portfolio of more than
40,000 vawers by 2011. The com-
pany has already tied up adequate
mvestment to achieve this vision.
QTIL has also initinted the
processes of forging partnerships
in technology, project manage-
ment, equipment sourcing, opera-
tions and maintenance, etc. to effi-
ciently manage and implement the
various projects.

QTIL is currently
present in 12 circles and
it will be operational in
other 3 ecircles soon. By
2008-09, itis expected to
have a pan-Indian pres-
ence. It is also consider-
ing strategic partner-
ships with other telecom
operators and tower
companies. QTIL has
recently acquired the
entire tower portfolio of
Spice Telecom with the
exclusive rights to roll
cut towers as per future
requirements. This
acquisiden alone gives
an opportmnity to roll our over
12,000 rowers in the next few years.

Quippo has upgraded the
world's first multi-rechnology,
multi-shared tower at Dhansa,
New Delhi under the guidence
and support of the Cellular

Operators Assaciation of India.
The tower is used by six operators,
four GSM and twoe CDMA.
Quippoe has alse been involved

with  the Department of
Telecommunications in the con-
ceptualisadon of the UUSO Fund

project for rural telephony. QTIL
is also in the process of developing
innovative business models in the
telecom space and looking at other
TEVEnUE STreams.

How is QTIL placed In the reranded
yrouen, Suippo?

QTIL s part of the seven diverse
business verticals of the rebranded
Quippo  Group. Rebranding
invelved consclidation  which
leveraged on individual and collec-
tive strengths. As a new and emer-
gent global wansnational, Quippo
is committed toward world class
systems and processes as well as
acquiring the reputation as an
Indian emplover.

How is QTIL deing Hinancially?
QTIL is doing well in financial
terms. The company is poised for
a high growth rtrajectory, both
organic gnd inorganic, Within the
group, QTIL curreaty con-
tributes arcund 40 pre cent of the
entire revenue, We foresee the
share increasing to 60 per cent in
the next couple of years. m

LevelOne Gommunications India: Building
guality IP and networking products

evelOne 1s one of the top net-

work brands of the Digital
Data  Communications Group.
LevelOne has offices in 20 coun-
tries and has partnerships in more
than 80 countries across the world
for various communication and
security solutions. LevelOne prod-
ucts meet every stringent quality
standard of the international com-
munity. The products and solutions
that we promote worldwide thro-
ugh qualified parters are displayed
in the exhibition. These include:

IP surveillance systems

LevelOne has a comprehensive TP
video solution that provides moni-
toring and surveillance, digital
video capruring, real time viewing,
remote monitoring and manage-
ment, recording and archival/
retrieval. The customised surveil-
lance solutions include License
Plate Recognition, Traffic Viola-
tion Detection, Face Recopnition,
Biometric Access Control, etc,

Networking products
LevelOne's networking product

range jncludes Rugged Wireless,
Home-Plug, POE switching and
routing solutons, digital signage
solutions, data centre management
solutions, VolP solutions and
many mare.

Smart Home (Intefligent [P home
automation system}

This is rhe world's first and only IP
based home control system. Home
automation, safety, security and
entertainment are offered on a sin-
gle control panel. Homes and
apartment can be accessed and con-
wrolled from apywhere in the world.

IP public addressing system:
The world's first and the only IP-

0P has launched the
woetd's first and the only
iP-hased public addiessing
system with hylid
coatrals, which males
public addressing 2asy
for any ingdusty.

based public addressing system
with hybrid controls makes public
addressing easy for any industry.
This is a dream come true for the
entire security market in the
world. Every industry segment,
from airports, industrial houses
to universities and waffic police
can benefit from this innovative
soludion.

The other solutions that are
displayed are
® Digital signage
® Datacentre management
© Wi-Max base stations and CPE

°© Hybrid video surveillance 2nd
storage

¢ Yorensics

® Video intercoms

@ Digitai PBX for ISP/telecom
service providers.

With foturistic products and
customised designs, LevelOne
assures quality solutions to cus-
tomers, helping them optimise
their current infrastructure and
achieve maximum return on
investment. W




